
YOUR COMMUNITY.  YOUR MAGAZINE.

Our Company:

Local  •  Trusted  •  Proven  •  Engaged
Publishing local community-driven magazines since 1996.

Circulation: Total 74,800
TowneLaker: 16,400 per month (15,500 direct mailed)

Around Canton: 25,000 per month (23,700 direct mailed)

Around Woodstock: 16,900 per month (15,700 direct mailed)

Around Acworth: 16,500 per month (15,400 direct mailed)

Our Focus:

Growing local businesses, our exclusive customer base.   

Our Mission: 
To be the most effective and affordable resource for you, the local 
business, to grow your revenues! The success of our business is 
determined solely by our ability to drive traffic to yours.

Our Methods: 
1) We listen to you.

2) We develop an individualized media plan that fits your business, 
your needs and your budget.

3) We follow up with you, to assess results and adjust, as  
 necessary. 
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Local Restaurant Celebrates Fourth Anniversary

150 Towne Lake Parkway

Woodstock, GA 30189

www.jmillerssmokehouse.com

770-592-8295

On Facebook at J. Miller’s a Smokehouse

On Twitter @jmillersbbq

Jan. 1, 2016 is an extra special day for Joe Satterfield—it 

marks the fourth anniversary of his Woodstock barbecue 

restaurant, J. Miller’s a Smokehouse.  But on any day, hungry 

guests can look forward to a diverse menu—something that sets 

J. Miller’s apart from a typical barbecue restaurant.

“We are known for barbecue and Brunswick stew, but we also 

offer interesting specialty sandwiches featuring our barbecue,” 

said Joe.

Here’s a sampling: 
  The Lone Star Reuben: Brings the northern favorite down 

home with smoked beef brisket, sauerkraut, a special 

barbecue dressing and Swiss cheese on a toasted roll. 

Black & Blue Brisket Sandwich:  Tender brisket grilled with 

J. Miller’s blackening spice, then topped with melted blue 

cheese crumbles and served on a toasted bun.

Carolina Wrap:  Warm barbecue chopped white meat chicken 

with vinegar-based coleslaw and shredded cheddar cheese 

wrapped in a flour tortilla and pressed on the grill.

The Smokehouse Cuban:  J. Miller’s take on the classic Cuban, 

with southern pulled pork, slices of black forest ham, pickles, 

a generous portion of mustard and pressed on a fresh-baked 

Cuban roll.

It’s not uncommon for diners to choose J. Miller’s, even if 

they aren’t in the mood for barbecue.  It’s easy to find options 

to please everyone with these specialty sandwiches, and a 

Mahi-Mahi po’boy on the menu.  The Mahi-Mahi po’boy is 

coated with J. Miller’s blackening spice and served on a toasted 

roll with spicy rémoulade, lettuce and tomato.  Selections also 

include fresh-cut salads, all-beef hot dogs and sides like fried 

okra, barbecue baked beans, fries, coleslaw, and macaroni and 

cheese.  To end on a sweet note, diners can choose homemade 

cobbler with a scoop of ice cream or brownies made with 

Ghirardelli chocolate. 

Because barbecue and beer are natural companions, Joe 

said J. Miller’s has an excellent craft beer selection made up 

exclusively of Georgia-made beers.  Six Reformation Brewery 

beers are in that lineup. 

Diners enjoy service at the table, and can purchase family 

combo and pig packs to grab and go for special occasions at 

home.  Catering is available for larger events; barbecue is a 

popular choice for laid-back weddings. 

Along with the fourth anniversary of J. Miller’s in Woodstock, 

Joe is celebrating the fourth month of operating the Remington 

Smokehouse, a satellite location inside Adventure Outdoors in 

Smyrna.  With the counter-service option inside the outdoors 

store, it’s easy to “buy your bullets and your barbecue,” said 

Joe.  
Another way to enjoy J. Miller’s barbecue is to find the 

food truck, which is a regular at downtown events such as the 

Woodstock Summer Concert Series and holiday festivities.  At 

the Woodstock Wing & Rock Fest, J. Miller’s was runner up 

in 2013 and 2014, and won first place in 2015 in the People’s 

Choice category.    

Joe is a Canton native and has worked in the restaurant 

industry since 1979.  After running sandwich shops, fine dining 

restaurants and a comedy club, he’s happy to be working in a 

barbecue restaurant where the atmosphere is more laid back.  

Being so close to the entertainment hub means many of his 

guests make the short walk from downtown Woodstock.  J. 

Miller’s is an easy stroll from the corner of Main Street and 

Towne Lake Parkway.    

“What the city of Woodstock has done to revitalize the 

downtown area has helped my success at this location.  The 

city has been supportive of me as a small business owner by 

creating a positive business environment,” he said.  “With new 

residents moving into the area, I think our business also will 

continue to grow.”

J. Miller’s a Smokehouse

Above, Smokehouse Cuban Sandwich, 

right, Pulled Pork platter

photos by Kim Bates

Reprinted with permission from AroundAbout Local Media

Woodstock’s newest residential community, Camellia Place, offers spacious and comfortable homes nestled in an eight-acre pocket neighborhood with attention to detail that is most often found in a five-star 
hotel.  

The household model is one that would appeal to anyone looking for a new home.  However, Camellia Place is designed for a very special demographic: senior 
citizens who need assisted living or memory care.THE BEGINNING

Canton resident Denise Swords and Lauren Clifton of 
Atlanta were on separate journeys to find an ideal setting for 
their mothers.   A mutual friend reconnected them and that 
meeting turned into a partnership that created Camellia Place.  
With more than 60 years combined experience in healthcare 
administration and nursing, the partners had specific ideas 
in mind.  They wanted to create a home-like environment 
surrounded by nature in which residents could fill their days with 
activities they enjoy, and where family and friends could join in 
at any time. 

THE COMMUNITYThe eight-acre property includes two miles of paved walkways 
that weave in and around the six homes, three of which are 

assisted living and three devoted to memory care.  A central 
park offers a place for residents to meet and mingle.  Attention 
to detail is evident from inside the homes to the landscaping, 
which is filled with hydrangeas, gardenias and camellias—plants 
most residents would remember from their childhood.  Even the 
trees newly planted on the property are mature, creating a more 
home-like and settled environment.  The community house, an easy stroll from any of the homes, is 

the neighborhood hub where residents have fun, enjoy friendships and continue learning: all vital to staying young at heart.  The community house includes a beauty salon, art studio, chapel, fellowship center, library and a wellness clinic  where WellStar health providers keep scheduled hours.  
Residents also may receive physical, occupational and speech 
therapies, home health, hospice and pharmacy services on-site.  
Exercise classes, community meetings and outings will engage 
the residents.  

THE RESIDENCESThe community features six one-story residential homes, each 
with 16 suites that include walk-in closets and private baths.  
A common area with a vaulted ceiling and large windows is 
centrally located between each eight-suite wing.  A fully stocked 
kitchen ensures the residents feel at home.  Meals are prepared by Todd Tyson, formerly a chef at Barnsley 
Resort, in the community house’s commercial kitchen and 
delivered to each residence.  Freedom from preparing meals 
and dispensing medicine, which is done by certified medication 
technicians, allows the caregivers (certified nursing assistants) to 
focus on spending time with the residents.  Two full-time nurses 
(one dedicated to memory care, the other for assisted living) 
oversee the health and well being of the residents. Each home has a TV room, game room, a covered front porch 
and secure outdoor courtyards, giving the residents lots of options 
for spending time with family or other visitors.  The layout of each 
home is identical, which makes it less confusing if a resident needs 
to transition from an assisted living to memory care house.

Respite care also is available, whether the need is temporary 
care for medical or surgical recovery or to give a caregiver family 
time away.  Guests are treated to the same services and support 
as residents. 

THE EXPECTATIONSLauren and Denise believe Camellia Place elevates expectations of assisted living and memory care.   Their dream 
was to create a neighborhood, not a facility; a home, not a 
hallway; a place where growing older is seen as a time to cherish 
and is rewarded with abundant opportunities to thrive.  That 
dream is a reality.  Camellia Place adds life to years.

294 Rope Mill Road, Woodstock, GA 30188 • www.camelliaplace.com

Adding Life to Years

Reprinted with permission from AroundAbout Local Media.

Aroundabout Local Media, Inc.
1025 Rose Creek Drive, Suite 620, PMB 380 
Woodstock, GA 30189
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Around Acworth
In June 2016, Aroundabout Local Media (ALM) acquired Acworth Community 

Magazine, changed the name to Around Acworth, and welcomed the new 
publication to the family of ALM magazines: the TowneLaker, Around 
Woodstock and Sixes Living.  Around Acworth is a hyperlocal, direct-mailed 
community magazine for the downtown Acworth historic district and 
surrounding areas.

What sets us apart from other local publications is that we devote our 
colorful glossy pages to celebrating the successes of our students and the 
birthdays and anniversaries of our residents.  We offer our readers an extensive 
calendar of events for family or individual entertainment, and the latest 
community news, openings and changes in local businesses.  Our contributing 
writers share their knowledge in fields including: local economic development 
and government; pediatric, adult and veterinary medicine; dentistry; real 
estate; pharmaceuticals and chiropractic care.  Our lifestyle writers live in our 
community and share stories that are relatable and entertaining.  

Around Acworth is designed to be a magazine that families and individuals 
keep and refer to frequently throughout the month, making it a fixture on the 
coffee table or in the car’s console. 

Our Mission
We strive to build stronger communities by sharing positive, uplifting and 

relevant news and information.  We help small business grow their business by 
providing a magazine that is well read and is a resource for our readers.   Our 
advertiser’s ads are seen over and over because of the longevity of our product 
and our loyal readership.

Our Readers
• Homemakers who work outside the home or stay home raising  
 children 
•  Decision-makers in the family 
•  Retirees 
•  Business Owners who live and work in our community

About Acworth 
The city of Acworth known as "The Lake City" was founded in 1860, it 

spans Paulding, Bartow, Cherokee and Cobb counties.
 Acworth is located approximately 35 miles north of Atlanta in the 

foothills of the North Georgia mountains along the southeastern banks of 
Lake Acworth and Lake Allatoona, a popular 12,000-acre recreational 
destination for local and metro Atlanta residents. Acworth, with a 
population of 54,000, covers an area of approximately 8.8 square miles.

The area includes prime shopping along the Cobb Parkway corridor and 
a vibrant historic downtown area, a variety of restaurants, churches, 
sports facilities and schools.  Home values range from the low $100,000 
to more than $1 million. Acworth's neighborhoods include many homes 
surrounded by great amenities featuring pools, tennis courts, golf courses 
and playgrounds.  Access to Atlanta’s entertainment, medical and 
shopping venues is easy for Acworth residents, thanks to quick access to 
I-75.  

Acworth Demographics
Average Home Value $237,000
Median Household Income $90,000
Average Family Size 3
Median Age 40 years

Around Acworth Distribution Map
Zip Codes: 30101 & 30144
Total Circulation: 16,500 
(Direct Mailed: 15,400 Racks: 1,100)

30144

30101



Around Canton
Around Canton magazine has served the community since 1999, and is 

delivered to residents east and west of I-575, Canton and the surrounding 
areas of Sixes, Waleska, Ball Ground, Lathemtown, Free Home, Holly 
Springs and Hickory Flat.  A digital version of each issue is posted monthly 
at www.aroundcantonmagazine.com.   

What sets us apart from other local publications is that we devote our 
colorful glossy pages to very personal and positive information.  We 
celebrate the successes of our students and the birthdays and 
anniversaries of our residents.  We offer our readers an extensive calendar 
of events for family or individual entertainment, and the latest community 
news, openings and changes in local businesses.  Our contributing writers 
share their knowledge in fields including: local economic development and 
government; pediatric, adult and veterinary medicine; dentistry; real 
estate; pharmaceuticals and chiropractic care.  Our lifestyle writers live in 
our community and share stories that are relatable and entertaining.  
  Around Canton is designed to be a magazine that families and individuals 
keep and refer to frequently throughout the month, making it a fixture on 
the coffee table or in the car’s console.  

Our Mission
We strive to build stronger communities by sharing positive, uplifting 

and relevant news and information, and helping small businesses grow.  
We support local businesses by providing advertising opportunities in a 
magazine that is well read and a resource for our readers.  

Our advertiser’s ads are seen over and over because of the longevity of 
our product and our loyal readership.

Our Readers
• Homemakers who work outside the home or stay home raising children 
• Decision-makers in the family 
• Retirees 
• Business Owners who live and work in our community

The Canton Communities
Our area is filled with recreational opportunities and constant business 

growth.  Much of the western border of the Around Canton distribution area 
is the shore of Allatoona Lake, a 12,000-acre recreational destination with 
270 miles of shoreline.  Blankets Creek Mountain Bike Trails offer 15 miles of 
rolling single-track bike trails of varying difficulty, satisfying beginner and 
advanced riders. More than 10,000 riders visit the park each month.  Just 
down the road is the Cherokee Aquatic Center, featuring a 48,000-square-
foot indoor space that holds a 50-meter competition pool, a 25-foot 
recreational pool and a 7,900-square-foot outdoor pool. 

The new Northside Hospital is right off I-575 and offers a 105-bed facility 
with a women’s center, a multi-specialty medical office building and cancer 
center.  The latest addition off exit 14 at I-575 is a Walmart Supercenter.  
Visitors from downtown Atlanta easily reach the Sixes communities via I-75 
and I-575.  The new Outlet Shoppes at Atlanta are located just one exit 
south from the Sixes Road I-575 exit, adding more than 80 retail stores and 
restaurants.  Sixes Road and Holly Springs residents have a short drive to 
bustling downtown Woodstock and developing historic downtown Canton. 

Numerous subdivisions are scattered throughout the area. Sizes range 
from BridgeMill, a 2,700-home development that offers a championship golf 
course and more than 52 acres of family recreation, to the 128-home 
upscale Lake Sovereign built around a 38-acre private lake. 

Around Canton Distribution Map Zip Codes: 30107, 30114 & 30115 
Total Circulation: 25,000 Direct Mailed: 23,700 Racks: 1,300

Canton area Demographics
Average Home Value $254,000
Median Household Income $79,500
Average Family Size 3
Median Age 35 years



Around Woodstock   
Since 2004, Around Woodstock has been chronicling the growth  

and sharing the excitement of the burgeoning downtown area.   
A digital version of each issue is posted monthly at  
www.aroundwoodstockmagazine.com.

What sets us apart from other local publications is that we devote our 
colorful glossy pages to very personal and positive information.  We 
celebrate the successes of our students and the birthdays and 
anniversaries of our residents.  Our publication includes resource pages 
that highlight downtown parking options and the map of the Greenprints 
Alliance Trail System.  We offer our readers an extensive calendar of events 
for family or individual entertainment, and the latest community news, 
openings and changes in local businesses.  Our contributing writers share 
their knowledge in fields including: local economic development and 
government; pediatric, adult and veterinary medicine; dentistry; real 
estate; pharmaceuticals and chiropractic care.  Our lifestyle writers live in 
our community and share stories that are relatable and entertaining.  

Around Woodstock magazine is designed to be a magazine that families 
and individuals keep and refer to frequently throughout the month, making 
it a fixture on the coffee table or in the car’s console.  

Our Mission
We strive to build stronger communities by sharing positive, uplifting 

and relevant news and information, and helping small businesses grow.  
We support local businesses by providing advertising opportunities in a 
magazine that is well read and a resource for our readers.  Our advertiser’s 
ads are seen over and over because of the longevity of our product and 
our loyal readership.

Our Readers
• Mothers who work outside the home or stay home raising children 

• Decision-makers in the family

• Young professionals

• Retirees

• Business owners who love and work in our community

About Woodstock 
The city is constantly appearing in rankings of best cities in which to live.  

The parameters of the city are growing with new housing developments as 
more people move to the area to be near the bustling hub of shopping, 
dining and entertainment centered around the historic downtown area. 
The Elm Street Cultural Arts Village has unveiled a master plan for its four-
acre downtown tract that includes a new theatre and a remodeled historic 
home for studio artists and a gallery. The Northside Hospital Cherokee 
Amphitheater, located at the Park at City Center, is the site of the 
Woodstock Summer Concert Series, as well as other events throughout the 
year.  Monthly Friday Night Live events bring in visitors from across 
Cherokee County to enjoy a themed night out with dining and 
entertainment specials. 

The Greenprints Alliance trail system runs through the center of town 
and will eventually connect with a Cobb County system. The Outlet 
Shoppes at Atlanta in Woodstock, just off I-575 at Ridgewalk Parkway, is a 
destination that draws from surrounding counties. The route of the new 
Woodstock Trolley circles downtown Woodstock and includes a stop at the 
outlet center.  

Around Woodstock Distribution Map
Zip Code: 30188
Total Circulation: 16,900 
Direct Mailed: 15,700 
Racks: 1,200

Woodstock Demographics
Average Home Value $205,000
Median Household Income $80,500
Average Family Size 3
Median Age 37 years



TowneLaker
The TowneLaker debuted in 1996, a hyperlocal, direct-mailed 

community magazine for the south Cherokee community of Towne Lake.  
A digital version of each issue is posted monthly at www.townelaker.com. 

What sets us apart from other local publications is that we devote our 
colorful glossy pages to celebrating the successes of our students and the 
birthdays and anniversaries of our residents.  We offer our readers an 
extensive calendar of events for family or individual entertainment, and 
the latest community news, openings and changes in local businesses.  
Our contributing writers share their knowledge in fields including: local 
economic development and government; pediatric, adult and veterinary 
medicine; dentistry; real estate; pharmaceuticals and chiropractic care.  
Our lifestyle writers live in our community and share stories that are 
relatable and entertaining.  

The TowneLaker is designed to be a magazine that families and 
individuals keep and refer to frequently throughout the month, making it 
a fixture on the coffee table or in the car’s console.  

Our Mission
We strive to build stronger communities by sharing positive, uplifting 

and relevant news and information.  We help small business grow their 
business by providing a magazine that is well read and is a resource for 
our readers.   Our advertiser’s ads are seen over and over because of the 
longevity of our product and our loyal readership.

Our Readers
• Homemakers who work outside the home or stay home raising children 
• Decision-makers in the family 
• Retirees 
• Business Owners who live and work in our community

About Towne Lake 
The 3,600-acre master planned community in southwest Cherokee 

County is approximately 35 miles north of Atlanta. Towne Lake includes 
shopping outlets, a variety of restaurants, churches and schools.  Home 
values range from the low $100,000 to more than $1 million. Towne 
Lake’s 20-plus neighborhoods include approximately 5,800 homes 
surrounded by great amenities featuring pools, tennis courts, golf courses 
and playgrounds. Apartment complexes, townhome and condominium 
complexes ramp up the number of households to about 7,700. 

Eagle Watch is built around an Arnold Palmer designed golf course, 
while Towne Lake Hills borders a course designed by Arthur Hills.  Portions 
of the community border Allatoona Lake, a popular 12,000-acre 
recreational destination for local and metro Atlanta residents.  Access to 
Atlanta’s entertainment, medical and shopping venues is easy for Towne 
Lakers, thanks to quick access to I-575 and I-75.  The Towne Lake area 
continues to grow with the development of medical and shopping 
complexes.  

Towne Lake Demographics
Total population in 30189 38,000
Average Home Value $223,000
Median Household Income $88,000
Average Family Size 3
Median Age 36 years

TowneLaker Distribution Map
Zip Codes: 30189 & 30102
Total Circulation: 16,400 
(Direct Mailed: 15,500 Racks: 900)



Michelle@AroundaboutMagazines.com
Michelle: (770) 615-3307  •  FAX (678) 905-6114

REQUIRED AD SPECIFICATIONS FOR  "CAMERA READY" ARTWORK

Camera Ready Artwork can be accepted as camera ready if:
 •  It is the exact measurements for the contracted ad size.
 •  The color mode is CMYK.  
 •  The resolution is a minimum of 300 dpi. 
 •  All black text and black shapes are 100% black instead of process black and they have been set to overprint to avoid knockouts. 
 •  The ad is approved and ready for print.

Acceptable File Types:
 PDF Files are Recommended.  Native Adobe files with supporting fonts and images are also accepted.
 Those include PSD, AI, EPS, and InDesign files.  JPG and TIF files are also accepted with a minimum of 300 DPI.  GIF files cannot be accepted.

Photos.  Photos should be a minimum of 1,000 pixels wide for a 1/4 Page ad, larger for larger ads. They may be provided in JPG, TIF, or RAW camera file formats.

Logos.  Vector based logo files are recommended. These include EPS, AI, and PDF files.

Images on the Web.  Images and logos CANNOT be pulled from the advertiser’s Website. Web resolution files are too low resolution for print.

Copyrights.  The advertiser must have permission to reprint all logos, photos, text, and design concepts provided to us. If you would like us to use an ad from another 
publication, please request consent to use the artwork it designed.

Microsoft Office Files.  We cannot use files for advertisements that were created in any of the software included in the Microsoft Office Suite. This includes Word, 
Publisher, and PowerPoint. This software is designed for desktop publishing at home, not commercial production.

Submission.  All artwork should be e-mailed to michelle@aroundaboutmagazines.com  Please provide a hard copy with your ad for proofing purposes.  
We cannot accept hard copies of ads as “camera ready”.  If the files are too large for email, call for DropBox information. (program download required).

Ad Dimensions

SPEC SHEET

Full Page
7.5” X 10”

8.5” X 11”
(bleed)

1/8 Page
3.625” X 2.312”

1/2 Page
7.5” X 4.875”

1/3 Page
7.5” X 3.25”

1/4 Page
3.625” X 4.875”

Full Page
Trim 8.25x10.75"

7.5” X 10”
(live area)

8.75” X 11.25”
(bleed)

2 Page Story

15.75” X 10”
(live area)

17” X 11.25”
(bleed)

1/2
Page

 3.625”
X

 10”

Front/Back Cover

2-Page Spread

Full Page (Inside)*

1/2 Page*

1/3 Page*

1/4 Page*

1/8 Page*

Bleed Size — 8.75” w  x  11.25” h
Front Cover Live Area* — between 2.5”
from top and .25” from bottom due to
magazine logo and bottom text bar.

Inside Front & Back — 7.5” w  x  10” h
Back Cover Live Area*  — 7.5” w  x  10” h
NOTE: 4" x 2" mailing indicia area must

be provided at top right corner.

16” w  x  10” h

Bleed Size (4 Sides) — 8.75” w  x  11.25” h
Live Area* — 7.5” w  x  10” h

Horizontal — 7.5” w  x  4.875” h
Vertical — 3.625” w  x  10” h

7.5” w  x  3.25” h

3.625” w  x  4.875” h

Horizontal — 3.625” w  x  2.312” h

*Text must be contained within the specified dimensions.

Our magazines are printed on 40 lb. Gloss text with an 80 lb. Gloss text cover


